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// MARKET.GAP

THEMOST UNOERSERVED BUYERIN
AUSTRALIAN TECHIS AWOMAN

the Al gop your brond con close - 20% of oustrolion women use AL okt work
vs 0% oF men

women business owners deploy AL in their business ok nearly 2x the z 4 %

rote of men {42% vs 233}

oF austrolion stortup equity went to Femole-Founded teoms in 2022 {up
From 12%) - Al wos the #1Funded sector



// THE. AUDIENCE.IS.ALREADY.HERE

YOU'RENOT BUILDING A CATEGORY. YOU'RE JOINING
ONE THAT'S ALREADY PROVING ITSELF.

THE BROOKE WRIBHT COMMURNTITY

@ LIVE - WAITLIST

- 40

EO0O0+ WOMENM ONM THE WAITLIST

=SSK+ WOMEN IN TECH, Al + FEMALE FOUNDERS



// AUDIENCE.PROFILE

SHE'S THE GIRL YOUR 8RAND WANTS IN THE ROOM

she’s been to the sousage-Fest tech confFerences. she’s done the lonyord-and-lukewarm-cofF e circuit. she’s the one her teom asks obout new tools,

the one her Friends ask about soFtwore, the one running the budget. ond she’s tired of being morketed to by men who think pink means representotion -

or thaot she’s the one woman on £he panel.

// DEMOGRAPHIC

women, 26-80, the moJority 20-42

household income $120K-5200K+ AUD, decision-makers on personal + work spend
bosed in sydney, melbourne, brisbane - willing to Ay For this

Founders, operotors, engineers, designers, marketers, Al-curious

tertiary educoted, online-notive, brond-licerote

// PSYCHOGRAPHIC

+ wolues croft, taste, and the people behind the product

+ buys From bronds with a point of view, not o discount code
+ tiredof panels of men talking obout women in tech

+ wants tools thot moke her life eosier, not louder

+ shows up For the aesthetic and stoys For the substance



// THE.FOUNDER

SROOKE WRIGHT

FOUNDER + IP HOLDER

brookes is the girl who actually does the doing. she’s been running wright mode - o boutique
consulboancy implementing AL For non-technical Female Founders - since 2022, built o cult-Fovourite
audignce of nearly 40K across instogram + tiktok, ond consulted on AL implementotion For
established personal-broand and haircors clients along the woy. techello is hers: trademaork Aled with

IP australioin april 202E.

39K+ across instograom + tiktok - o community of women in tech, AL and Femole Founders

{22K+ ocross all choannels?

host of 'not another Al girl’ - £he podocost For women in tech who are tired of the soame

Rve voices

Founder of wright mode - AL implementation For Female Founders since 2022



/1 THE.vIBES THE VIBES YOU'RE INVESTING IN

this is the moodboord. Festival Formok, y2k-girly, cyberpunk.
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// THE.MIBES - CONT. MORE FROM THE MOODGEGORARD

CREATIVE DIRECTION + CONCEPT ONLY. FINAL BUILDS DELIVERED BY OUR PRODUCTION TEAM.

TECHELLA™ - AUSTRALIA 2026 - PARTNERSHIPSeTECHELLAFEST.COM 06 / 18



// THE MOMENTS

WHAT YOUR ACTIVATION COULD 8E€

,
THE DAY ISPRESENTED 8Y YOU

techella is presented by your brond - your nome on the doy, the
mainstoge, and the opening moment {the stage corries your
name: we run the programming}. one brond only.

A
WORKSHOP ACTIVATION

your own branded spoce in the sponsor area to run o hands-on
session, demo your produck, or tolk o herin person. all-doy
FootFaoll From an opted-in audience.

A
S8EAUTY TOUCH-UP BAR

o touch-up station - lashes, hair, noils, whotever Ats your
brond. attendees queve, photogroph, leove wearing your
moment.

:
S8RANDED SWAG

the merch she actually keeps - totes, woaker bottles, tees.
your brand on £he thing she might actually use.

NAMED FROM THE STAGE

your logo on the opening reel + £he brond wall behind the stoge,
ond a shoutout From the stoge during the doy. shored ocross
Founding partners.

A
PHONE-CHARGING STATION

o branded spot where obtendees choarge their phones. the
stotion every deod phone in £he room Rnds - smaoll Footprint, big
dwell time.

A
CHILL-OUT LOUNGE

o branded quiet zone - soft seoating, herbal tea, charging,
magozines. the room she’ll remember becouse it soved her ot
3pm.

PHOTO WALL

o bronded backdrop ottendees line up to photograph in Front
of'. you co-design it with us; we build it. designed For her
instogram + the recap reel.

A
THE AFTER-PARTY

the oFter-poarty opens under your name. Anal hour, highest
energy, every photo and regl the next morning is your name.

o
GIFT 8AGINCLUSION

your product in every giFt bag. 300 women, opened on the woy in

- the frst thing she sees.



// HMEADLIME.TIER

PRESENTING
PARTNER

OMNE SPOT ONLY - THE DAY S HMEADLINE BRAND

// WHAT S INGCLUDED

Vv techellais presented by you — your name on the day, the mainstage, and the
opening moment

Vv atablein the sponsor area + your nominee on a panel

Vv 6 staff passes + 6 guest tickets for your clients/team

v opt-in attendee list after the event (the women who said yes to being contacted)

$35.,000 +

v your logo on the opening reel + a shoutout from the host

v logo on all signage, the website + our emails

v 38 social posts

(* OME SPOT OMLY )

AUD



// TIERS.CONFIG

THEOTHER TIERS

(’»* YEAR 1 ONLY PRICING )

FOUNDING PARTNER
$18.000 +
GST

AUD

CATEGORY EXCLUSIVE - ONE PER
CATEGORY

Vv category exclusive — the only brand in
your category

Vv your activation, your pick: photo wall,
workshop activation, or beauty touch-up
bar (you co-design it, we build it)

Vv named on the opening reel + a shoutout
from the stage

Vv atable in the sponsor area

v logo on all signage, the website + our
emails

Vv 4 staff passes + 4 guest tickets for your
clients/team

Vv 2 social posts

v opt-in attendee list after the event (the
women who said yes to being contacted)

PREMIERPARTNER

$9.500 + GST

AUD

CATEGORY EXCLUSIVE WITHIN TIER

v category exclusive within this tier

v pick one branded zone: workshop
activation, phone-charging station, beauty
touch-up bar, the after-party, or a chill-out
lounge

v your product in every attendee gift bag
(300 bags)

v logo on signage + the website

v 2 staff passes + 2 quest tickets for your
clients/team

v 1social post + opt-in attendee list after
the event

v in-person OR remote — same price,
different shape (tap for detail)

v first dibs on the same spot next year at
the standard rate

SUPPORTING PARTNER

$4.500 + GST

AUD

OPENMN - LIMITED BY EVENT CAPACITY

your product in every attendee gift bag
logo on the sponsor wall + the website

2 staff passes + 1 guest ticket

<L L L

a tagged mention in our ‘meet the
partners’ post

v CAUSEPARTNER

$2.500 +GST

AUD

OPEN - WOMAN-FOUNDED BRANDS ONLY

v your product in every gift bag + a 'woman-

founded’ callout next to your logo
v logo on the sponsor wall + the website

v 1 staff pass + 1 guest ticket




// UPFRONT.EBOMNUS . EXE

PAY 100% UPFRONT BEFORE 31/07/2026, UNLOCK
THE S8ONUS PACK

stondord terms are 20% on signing, 20% sikxty doys out. bronds thot poy in Full ot signing before 31 uly 2026 unlock these extroas - zero-

cost tous, realupside For you. aFter 31/07 the bonus pock closes; you con still sign ot the stondord split.

PRESENTING PARTNER

¥ UNLOCK IF 100% UPFRONT

+ yeor 2 renswal ot yeor 1 price + CPI
odJustment {lock the rote)

+ +2extro guest tickets {2 totol}

+ FRrst right of refusal onysoar 2
presenting partner slot

FOUNDING PARTNER

¥ UNLOCK IF 100% UPFRONT

+

your nome on your activotion zone -
e.9. "the (BRAND] photo wall’,
bronded os yours

+2 extro guest tickets {6 totol}

yeor 2 renswol okt yeor 1 price + CPI
adJsustment {lock the rate, only
inflotion passes through

PREMIER PARTNER

% UNLOCK IF 100% UPFRONT

+ +2extro guest tickets {4 total}

+ second dedicoted sociol post {2
totol} - bumped obove other
premisr Sponsors

+ garly cobegory-lock priority For
yeor 2 {Airst dibs ok the rock rote}

SUPPORTING PARTNER
¥ UNLOGK IF 100% UPFRONT
+ +2extroguest tickets {3 totol}

+ your own dedicated ‘mest the
partners’ sociol post {not Just o
shared mention}

CAUSE PARTNER
¥ UNLOGK IF 100% UPFRONT
+ +lextro guest ticket {2 totol}

+ your own dedicoted ‘'woman-Founded
spotlight’ sociol post



// FAQ.EXE

THE QUESTIONS YOU'RE ACTUALLY THINKING

WHAT'S THE ACTUAL IMPACT OF SPONSORING?

you're in the room with women who control household + work tech budgets, are deploying ALin their business ak nearly 2x the rote of men, and currently aren’t being morketed to by anyone in your cobegory.
Founding partners get o stoge moment, o curated activaotion, social + email reach across our 88K+ community, and £he long-toil brond equity of being one of the cotegory-exclusive lounch-yeoar broands attoched

to techella Forever premier + supporting tiers scole thot down accordingly.

WHEN DO INEED TO COMMIT?

two levers. one: Founding + premier ore cotegory-exclusive - once your cotegory’s locked, it’s locked. Arst signer wins. two: £he 100%-upFront bonus pock closes 31 auly 2026. ofter thokt you can still sign, Just no

bonus. premier + supporting tiers stoy open until we close poartnerships oheod of the event.

HOW DO PAYMENT TERMS WORK?

standord: 20% deposit on signing, 20% bolance B0 doys beFore the event. iF you'd rother poy 100% upFront beFore 21 auly 2026, you unlock the bonus pack For your tier {Fulllist on the tiers slide}. oFter 31/07 you

can still sign ot the stondard split. Full reFund iF we concel beFore the bolonce is invoiced: pro-rota if loker Force modeure rolls Forword Lo the rescheduled dote or Following yeor

ARE YOU INSURED?

5$20m public liobility cover will be in place by signing. certificate avaoiloble on request. event concellotion cover logyered on top.

WHAT'S NOT INCLUDED IN ANY TIER?

venue advertising rights and doy-of merch soles rights stoy with techella. obtendee dota is opt-in only, privacy act compliont - she actively chooses to share with you. everything else is on the toble - pitch us.

~

o



// WNEXT.STEP.EXE

LET S TALK

send o one-liner - your brond + the tier you're eyeing. we’ll come bock this week with o call

=lot.

Founding spots goin order of who signs. once o cotegory’s locked, it’s locked.

PARTNERSHIPS@TECHELLAFEST.COM

{0PENS YOUR MAIL}

w FOUNDING PARTNERS BRIEF - V1



